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Make a kitchen table and bed frame from garbage
NICK KHATTAR
STAFF CONTRIBUTOR

I have recently started living
alone. For the first time, I don't have
any roommates to mooch living
equipment off of. So being the cheap
ass I am, I have figured out some innovative, if raffish, ways of sprucing
up the ol' homestead.
For those of you who are antisocial, procrastinated way too long
to get roommates or are just plain
cheap, these tips will help turn your
cave into a humble abode.
The easiest way to make a kitchen table is with a 3 x 6 piece of plywood, some rope, and four hooks
strong enough to hang the plank
from the ceiling.
A bed frame is another necessity.
If you're from one ofthe bigger, more
central Canadian cities, you probably aren't comfortable sleeping on
the floor with the servants, so this is
particularly important for you.
Metal bed frames can be expensive,

SXC.COM

so if you can make one out of garbage,
you're better off. The cheapest and
most secure way to do this is to raid a
construction site for a discarded piece
of plywood. Aim for something close to
your bed size, but don't be picky.

Once you have the plywood, the
easy part is done. Now you need
four leatherback sea turtles, alive or
dead ... Oh wait, wrong article. Sorry.
You need four milk crates.
These cost money so your best
bet is to gank them, either from a
milk delivery person (watch out
-they usually carry bear spray) or an
unsuspecting restaurant. They have
thousands of them. All you have to
do is start lurking in back alleys.
So once you have your milk crates
(grab a few extra for future projects)
you're good to go. Throw the milk
crates under the four corners of your
plywood, throw your box spring and
mattress on top, and catch some Zs.
Hopefully the plywood is thick and
heavy enough to support your body
weight. You can also flip the milk
crates on their side to create little
storage spaces.
So there you go. Now you have a
kitchen table and a bed frame, and
still have enough money left over for
a Colt45.

Young and sweet
AMY DEMPSEY

Retrospectacu lar

STAFF CONTRIBUTOR

If the pretty, blond owner sitting behind the counter at Sweet Pea
Boutique looks young, it's because
she is. Johanna Galipeau - Joey to
customers and friends - was only
19 when she opened for business in
May of this year.
Her shop is a new addition to
Queen Street and Halifax's fashion
market. Simplicity and originality
is what Sweet Pea is all about. The
women's clothing store is a little
treasure chest full of unique and
carefully selected dresses, tops and
accessories.
After graduating from high
school, Galipeau considered studying fashion and design, but instead
decided to jump right into what she
saw as the beginning of a fashion
boom in Halifax.
After Galipeau presented a business proposal to her financial institution, they deemed her a sound
investment and gave her the loan
she needed to support her business
plan.
"Right now is the time to get into
the Halifax fashion industry," she says.
Galipeau loves the freedom of
being her own boss, but says the
most troubling thing about starting
your own business is the possibility
it won't work out.
"It's all on you if it fails," she says.
She was also distressed to discover that getting the clothing lines
she wanted in her store wasn't as easy
as she thought it would be. Suppliers
place restrictions on who they will
supply to, based on factors such as
location, store size and proximity to
other stores that carry their clothing.
But Galipeau happily says that
despite minor disappointments, her
business is thriving.
In addition to having a busy
summer, Sweet Pea has been receiving lots of local and national press.
The boutique has been featured in
Halifax's Daily News, The Globe and
Mail and Canadian fashion magazine Loulou.
Framed magazine covers featuring Sarah Jessica Parker and Gwen
Stefani adorn the walls in Sweet Pea's
fitting rooms. These women are Galipeau's fashion inspirations.
"It's not necessarily what they
wear, but their attitudes toward fash-
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90's apparel is the new vintage.

KATIE NATION
FASHION CONTRIBUTOR
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Sweet Pea is a great new addition to the Halifax fashion scene.
ion that I like," she says.
Galipeau believes it's important
to create your own unique look rather than try to imitate what's in style.
Her favourite everyday items for
this season are sweater dresses, tall
boots, navy legwarmers and scarves.
"I'm all about layering and mixing and matching. I like anything really fun and funky."
For downtown, Galipeau says
"anything goes," but short dresses
are still popular, as well as sequins
and metallics.
And what's the one thing Galipeau thinks both men and women
should have in their closet?
"A really good black shoe," she
says. "[Shoes are] definitely one of
the most important things to spend
a little bit more money on."
Regular customer Beth McD~~
gall, 21, enjoys sweet Pea because 1t s
"affordable and unique." She appreciates that Galipeau is friendly and
doesn't push for a sale.
"She lets you do your own thing,"
says McDougall.

Galipeau expects things to slow
down in the winter and plans to take
a correspondence course in fashion
to keep herself busy.
She doesn't plan to expand Sweet
Pea because she says it would go
against what the small, independent
boutique represents. Eventually she
hopes to open another business in
the fashion industry, and pays close
attention to customer feedback for
ideas for the future.
Galipeau says she believes Halifax is slowly making a name for itself in the fashion world, and hopes
to see a continuing trend toward a
more daring and creative sense of
style in Halifax. With Sweet Pea, she's
helping to bring her fresh style and
outlook to the city.
Sweet Pea Boutique is open Monday to Wednesday and Saturday from
10 a.m. to 6 p.m., Thursday to Friday
from 10 a.m. to 8 p.m. and Sunday
from 1 p.m. to 4 p.m. For more information and photos of the store's latest
items, check out the Sweet Pea Boutique profile on Facebook.

High-waisted pencil skirts, worn
bomber jackets and raspberry berets! When you walk around campus these days, it's not exactly clear
which decade Dalhousie students
are living in. It seems students trying to spice up their look are jumping through time to draw inspiration
from the generations of yore, and
they're pulling it off seamlessly.
It's not surprising that students are
working it old-school, given that anything retro has been the look du jour
for quite some time now. The exact
moment designers and trendsetters
began looking to the past for inspiration is debatable, but sometime within the past five to 10 years, something
clicked in fashionistas everywhere.
All of a sudden everything 'oldfashioned' became 'vintage' and
everything discarded was anxiously
re-sought. Thrifting drifted to the
mainstream and suddenly it was
okay to admit your outfit was lifted
from your parents' closets.
This season, however, fashion
forecasters predicted a change of
scene. For fall2007, designers (possibly in an attempt to draw consumers
back to modern-day merchandise)
abandoned retrospection for the
large part and moved into futurism,
with shiny veneers, strong angles
and block shapes.

Halifax consumers have yet to
start following suit, and instead continue reliving days of old. Shopping
at thrift stores is now the norm for
fashion-conscious shoppers of all
incomes and vintage stores are being favoured over malls by some.
It's hard to tell why so many shoppers continue looking to the past.
Maybe we're running away from the
current world we live in; maybe designers are just getting lazy. Who
knows? What matters is that old is
the new new, and it doesn't look like
that's going to change any day soon.
We're seeing a new face of retrospection, though. 'Vintage' usually means anything coming from
at least 25 years ago, but now we're
looking to the late 80's and 90's -leggings, neon colours, bitchin' sneakers, frames on prescription glasses
and anything else you probably wore
in elementary school.
Just look at leggings. Though I'm
not personally a fan, there's something to be said about their undeniable popularity. This is a look that,
within our lifetime, has been born,
run its course, died, and is now being fished out from the backs of our
closets and worn in a completely
new and versatile way.
Call it nostalgia, call it unoriginal, call it what you will - there's
something beautiful about remembering the styles of old and giving
them a modern spin.

We're as close as your phone.

420-0000
We now accept Debit.
(simply request a debit car when you call)

